and high smoke point (approximately 500°F). The 50z. bag-
onvalve (BOV) “winning workhorse in the kitchen” can
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High performance non-stick
and clean ingredients for
the meticulous cook.
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be used to grease grills, season
skillets, sauté or grease loaf pans

before baking bread.

La Tourangelle Non-Stick
Cooking Spray has been
re-launched in a larger, 160z.
twin-pack (320z. total). The
aerosol is formulated for easy,
high-heat cooking and made
with just two natural ingredi-
ents—expeller-pressed canola
oil and sunflower lecithin. It’s
non-GMO and free of aller-
gens and palm oil. The larger
spray was designed for food-
service customers and chefs
who want “clean” ingredients
for cafeterias, restaurants and

Taste & Touch

commissaries. It comes in a BPA-free BOV surrounded by

compressed air from
Aptar.

Al Jazira, one of the

biggest olive oil produc-

ers in Tunisia, decided
to extend its range of
olive oil products with
an aerosol spray. Al
Jazira Virgin Olive
Qil spray comes eight
flavors: Extra Virgin,
Chili, Basil, Garlic,
Pepper, Rosemary,
Herb and Lemon. The
printed, 53 x 173 T
Type Round alumi-
num cans are from
Turkish can supplier
Aryum. SPRAY
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—_— Germany 2022 Aerosol Fillings e

Figures in PRODUCTION PRODUCTION TOTAL
Germa n aerosol millions of units Aluminum cans Steel cans PRODUCTION
o o PERSONAL CARE 538 89 627
p rOd u Ct onNnin 2 02 2 vee Deodorants/Antiperspirants 402 0 402
Hair Mousse 19 0 19
ccording to German aerosol association Hair ?prays 45 88 133
A Die Industrie-Gemeinschaft Aerosole e.V. Shav!ng Mousse 42 0 42
(IGA), there were 971 million aerosol cans Shaving Gel R R -
filled in Germany in 2022, compared to 1.001 billion Others 30 ! 31
in 2021, for a decrease of almost 3%. Categories HOUSEHOLD 3 36 39
were broken down into Insecticides & Plant Protection 0 3 3
aluminum and steel Air Fresheners 0 5 5
containers; IGA indicated | Furniture Waxes/Polishes 0 1 1
that aerosol products Oven Cleaners 0 6 6
filled in glass and plastic Shoe/Leather Care 3 7 10
“ containers represent such Others 0 14 14
small numbers that they (including Textile & Fabric Care and Bathroom & Kitchen Cleaning Mousse)
can’t be reported in detail.
Production of aerosols in the largest market AUTOMOTIVE 3 37 40
segment, Personal Care, totaled 627 million units (excluding Paints)
in 2022, with the largest subcategory, Deodorants/ PAINTS & VARNISHES 0 85 85
Antiperspirants, accounting for more than half (402 (including Automotive)
million). The second largest subcategory, Hairsprays,
numbered 133 million. INDUSTRIAL & TECHNICAL 3 92 95
Industrial & Technical was the second largest PHARMACEUTICAL & VETERINARY 20 5 25
category, with 95 million units, edging out Paints &
Varnishes (including Automotive) in third place at 85 MISCE!‘LANEOUS 2 58 60
million units. Miscellaneous (which now includes Food (including Food Products)
Products) ranked fourth with 60 million. SPRAY GRAND TOTAL 569 402 971
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